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Cuna Retirement Savings Fund 


Gar Lhe Benefid of Credil Union Employees 
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What About It? 


BY C. F. EIKEL, JR 
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Interest Rates 
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¥ readit union problems te this depart 
ner You are alse weliceme to contribute 
you wo ideas oc he Gnewers printed 


ere. Whets en your mind’ 


Problem with Stunted C.U 
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Retired Employee Membership 
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Small Leagues 


CAN GET BIG 











| 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
) 


¢ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 
\ 


1950 


OCTOBER 19 CREDIT UNION DAY 


3rd Annual International Celebration 


Why Credit Union Day? 


This Is Your Chance to get good local publicity for 


your credit union, your chapter, and your league! 


Ways to Get Publicity for Credit Union Day 


YOU CAN DO IT! START NOW! 
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What Has The POP Program 
Done? What Is It Doing? 
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make a re jon getting new members, and with tt make 
lor tide be shown at the same time. With it might 


What Your Money Will Buy 


Many people want to know more about just what kind of 


the POP Fund will 


finance. Here are a few 


examples. Of course we won't do all these things at once 
or just exactly as listed, but this will give you a few ideas 


of what the POP Program strives for 
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sions as County fairs, church testivals, city celebrations 


ige and professional conventions, teachers’ meetings 


etc. On a national level | articipating in the countrywide 


conventions and fairs. (Wouldn't you like to see a credit 


union display at a W orld’s Fair?) 
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We suggest that each and every credit union pledge $10 for 
the POP program 


llit ADVANTAGES of a 


' Cais } Oa vould be irricd by all 


THIS IS YOUR POP PROGRAM 


PUBLIC RELATIONS—Maote credit unions known and wanted by leaders in bus 
. ; st ) nand goverr ent. and by the jyeneral ec , 

ORGCANIZATION=More credit unions organized —faste 

NIE 0 dc wack dene tied wits Wendee dita ee 


MAKE CREDIT UNIONS KNOWN AND WANTED ROUND THE WORLD! 
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We Challenge You! 
Credit Union Chapters of North America! 


Southern Illinois Chapter: 
We pledge at least $1,000 for the POP Program! 
We challenge you to give more— 
We'll match it up to a total of $2,000! 
Can you go us one better? 
Detroit Chapter of Credit Unions: We'll accept the challenge! 
We'll contribute $1,000 for the POP Program! 
—and we'll try to raise more than $2,000! 
Can you go us one better? 


ANY NUMBER CAN PLAY! 


Chapters! Here's your chance to have some fun—and raise money 
for the POP Fund at the same time. 


Maybe your chapter's not large enough to pledge $1,000. That's Okay— 
Every dollar helps! 


WRITE YOUR OWN TICKET! Then challenge your neighbors to match it! 
Just fill out this challenge and send it to CUNA! Let's have some action! 


CUNA, Filene House 
Madison, Wisconsin 


Okay boys! We'll show you how it's done! 


We'll raise ___for the POP Program. We challenge 
(mame your amount) 


Chapter to beat us! 
(name your opponent) 
Chapter 
By 
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tters A Worthwhile Example 





Jim Wilkinson Says 


In The Beginning 


Mats Available 
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CREDIT UNION 








Save 


Wise Men Say 
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Save As You Pay 


THE TEXAS FEDERAL CREDIT UNION 


PROTECTS YOU 





A FEW OUTSTANDING CASES 





Something You Should Know 


POP Mats Available 
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Lite Insurance 


House Organ 
Gives Credit Unions 
Five Page Spread 


Don t Throw Away Money 


CHAMPION S 
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Win a Cash Prize 


and help credit union growth 


The Rules 


Here ore Some Tips 


SECURITY 





set in touch with the NA Ins mce Research division 
feftavied intormatron on how the on-premises and the 
y othe, features of Lumber mens Blantet Bond (Stand 


wd Form no. 23) w fit you edit unron needs 
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There must be an easier way .. . 


AND THERE IS with the 
New Time and Money Sauing 


VICTOR 
“Credit Union” 
SPECIAL 
POSTING 
MACHINE 





$4352. ».. 


ELIMINATES 
PASS and belances printed 
BOOKS 4 i ’ 3° p* tate 


- SINGLE ENTREE 
Lyman D Bradf ra DUPLICATE 





Added te Fiorida League Stef RSCOESS 
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f ACCURACY . 
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Spene and cease greed ¥ CMY ‘ 
$94.50 | VICTOR Adding Machine Co. Chicege 18. tines 
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More Popular Every Year 


Cuna Supply Cooperative 


Madison 1 


Wisconsin 


in Canada, Hamilton, Ontario 


The Credit Union Bridge 








It Hurts 
To Add $2200 of Debt 


V V ithou it Correspon din a 


| endea upon elertness 


Offer the CUNA Automobile Insurance Program 
For Dependable and Complete Service 

















Employers Mutual Liability Insurance Company of Wisconsin 


Home Office: Wouseu, Wisconsin 
Credit Union insurance Department) Weouseu . Wisconsia 
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LOOK, HONEY! 


i can get Ordinary Life insurance from CUNA Mutual at a big saving! 


. Why, this premium rate is about 25% less than I'd pay elsewhere !* 





Sa-a-ay, I'm sure glad I hung onto this new CUNA Mutual ratebook. 
Bill wanted it—but I told him 


to send for his own—they’'re free! 


be, 


CUNA MUTUAL INSURANCE SOCIETY 


MADISON. WISCONSIN . HAMILTON, ONTARIO 





